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“From food. and lifestyle to local stories
and arts, LIVING Hawke’s Bay is packed
with interesting and inspirational reads
accompanied by stunning photography
from all around Hawke’s Bay and beyond
Its beautiful, luxurious deSIgn and

fInISh glves its reader- ' :
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READERSHIP

We have an average
readership of 50,000+

/
LEDITIONS/EACH YLEAR

A
RETAIL y
AVAILABILITY ,
Available in stores throughout
the North Island of New Zealand.
BUY IN STORE SUBSCRIBE
The cost per copy of LIVING The cost of an annual Subscription distribution

Hawke’s Bay subscription available worldwide.



LIVING =

Hawke's Bay >

OU R MISSION

LIVING Hawke’s Bay celebrates our love for the region through discovering and involving all aspects of our community,
telling the stories of our people, places, perceptions and the pleasures of living in Hawke’s Bay. We ensure our signature high quality
publications maintain a standard of excellence in all facets of production. Through a combination of these elements we produce a
profitable and sustainable publication which is Hawke’s Bay’s most loved magazine.
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summer autumn winter spring

December 1st March 1st June 1st September 1st

ISSULL GUIDIE

SEASON AD BOOKINGS CLOSE AD MATERIAL DEADLINE REACHES READERS
Autumn 20th January 4th February March
Winter 20th April 4th May June
Spring 20th July 4th August September

Summer 14th October 28th October December
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Back Cover

Inside Cover (Front or Back)

Inside Cover Spread (Front or Back)
Single Full Page

Double Page Spread

Half Page Horizontal

Third Page Horizontal / Vertical

Quarter Page Horizontal

RATLES

$1995+gst
$1695+gst
$2745+gst
$1550+gst
$2500+gst
$900+gst

$700+gst

$500-+gst

Artwork Advert Creation Fee $180-gst

RHS Placement

$50+gst

SALES & MARKETING

Contact sales with any advertising enquiries

022 548 4210

sales@livinghb.kiwi
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AD SPECS

TEXT-SAFE AREAS
Keep all important

text within the
designated dashed
lines 18mm in from

cut/fold edges

Full Page Bleed Double Page Spread Bleed /// Half Page Horizontal Bleed Third Page Horizontal Bleed ~ Quarter Page Horizontal Bleed
216(w) x 303(h)mm 426(w) x 303(h)mm ;! 216(w) x 155(h)mm 216(w) x 103(h)mm 216(w) x 76(h)mm

(Includes 3mm bleed) (Includes 3mm bleed) ! K (Includes 3mm bleed) (Includes 3mm bleed) (Includes 3mm bleed)

Be sure to Be sure to
centre your centre your HORIZONTAL
artwork artwork .
within the within the ALL important
printed area printed area text within the
N N designated dashed
and not with and not with lines which indicate < ACCEPTED FILE TYPES TEXT SAFE AREAS
the bleed the bleed 18mm text-safe m PDF, EPS (preferred) All text on all ad sizes must be
included, as included, as 3 JPG will only be accepted if kept 18mm in from all edges
when it is when it is ZO0E ol : v X P ges.
printed and printed and Y supplied with bleed at the -
cut, it will be cut, it will be - correct size and at 300dpi This is to protect your text
off-centre off-centre being lost into the binding
PHOTOGRAPHY (fold) of the magazine, or
. . being cut off if it is too close
. . . . . Supplied as CMYK, 300dpi
Third Page Vertical LHS Bleed Third Page Vertical RHS Bleed Directory Quarter Page o : to the edge.
78(w) x 303(h)mm 78(w) x 303(h)mm 182(w/h) x 89(w/h)mm SUBMISSIONS TO:
(Includes 3mm bleed) (Includes 3mm bleed) No bleed required T

design@livinghb.kiwi
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On average, for every 1000

) Annual Travel spend:
LIVING Hawke’s Bay Less than 20K . 90%
magazines sold, the

readership extends to RIS e
22,647 people . Greater than 40K 1%

Age group of our readers’.

% (Ve
lngd_e‘r‘525 et géty I l () l]l Ages 25 years and upwards
46 — 60 41cyo read LIVING Hawke’s Bay

Over 60 13% our
readers
70% of our readers are Sll l ‘\v(_\.\*: are mortgage free,

35% of our audience
female and 30% male 65% still carry a
mortgage

Our readers ranked the following in order
Our readers have an of enjoyment they receive from reading
average household LIVING Hawke’s Bay.
income of $80k 1. The interesting articles about Hawke’s @
Bay people and places

2. The diversity of interesting topics
3. The beautiful layout and photos
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STATS

What impact has LIVING Hawke’s Bay made on you

It’s highlighted places around me | haven't visited

Somewhat agree

Completely agree

It’s made me feel proud of what we have in Hawke’s Bay

Somewhat agree

Completely agree

ll

It’s motivated me to visit places in our area

Somewhat agree

Completely agree

40%

It’s the perfect magazine to give to friends and visitors from out of town

Somewhat agree

Completely agree

ll
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OUR READIERS COMMIENTS

The best magazine that Hawke’s
Bay has to offer.

Beautifully presented magazine
with quality content.

It is informative and upbeat, having left
Hawke’s Bay | really enjoy the read.

A fantastic, beautifully presented
magazine. Love it.

readers
comments

A perfect way to relax with a glass of
Hawke’s Bay wine in hand.

It’s local as in all of Hawke’s Bay, not
just one particular area or topic.

High quality, classy, and beautifully
composed/edited.

A ray of sunshine and goodness wrapped
between beautiful pages of photographs,
homes and people.
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Your magazine

- To show retail distribution from Auckland to Wellington

. Subscribers all over New Zealand.

- LIVING Hawke’s Bay is an independent, locally owned
community lifestyle magazine for the region.

- Tt is produced by a small local team of experienced
editorial and advertising professionals who are passionate
about creating a positive publication that celebrates people,
businesses, hidden gems, community organisations and
events in our little piece of paradise - Hawke’s Bay.

FUN FACT: Nowadays the body of
water is called Hawke Bay, while the
region is called Hawke’s Bay.

The difference stems from the
authorities and histories behind

the official names. The name of the
original Hawke’s Bay Province was
gazetted on 1 November 1858, when it
split from the Wellington Province.

Maori folklore has it that when Maui
fished up Te lka-a-Maui (the North
Island), he is said to have used a

hook made from the jawbone of his
grandmother, Muri-ranga-whenua. The
curve of this bay represents the hook
or possibly refers to where the hook
snagged, and is known as Te Matau-a-
Maui (Maui’s fish hook).
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