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7%

survey
stats

of our audience are
mortgage free

of our readers are
female, 37% are male 

 aged between 30-65

63%

30%

up to $20k
more than $40k

93%

average annual travel spend
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Advertising

Photos: Gannet Safari Overland 
Edition 30 Summer 2024
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Back Cover

Inside Cover 
Page

Inside Cover 
Spread

Single Full 
Page

Double Page 
Spread

Half Page 
Horizontal

Third Page
Horizontal

Third Page
Vertical

Quarter Page

Small Directory

Advert Design
 Fee

Guaranteed right
hand placement

$1995+gst

$1695+gst

$2745+gst

$1550+gst

$2550+gst

$900+gst

$700+gst

$700+gst

$500+gst

$250+gst

$180+gst

$50+gst

pr in t  ra tes
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Ask usabout our seasonalpromotions

File Types Please send advertising artwork as a PDF.  JPG will only be accepted if supplied
with bleed at the correct size and at 300dpi
Important note: text must be kept 18mm in from edges. This is to protect your text being lost
into the binding (fold) of the magazine, or being cut off if it is too close to the edge.
Photography Supplied as CMYK, 300dpi
Submissions to sales@livinghb.kiwi or design@livinghb.kiwi

pr in t  de ta i l s



pr in t  specs

216(w) x 303(h)mm
(Includes 3mm bleed)

18MM MARGINS 
FOR ALL TEXT

full page

18MM MARGINS 
FOR ALL TEXT

18MM MARGINS 
FOR ALL TEXT

double page spread

216(w) x 155(h)mm
(Includes 3mm bleed)

18MM MARGINS 
FOR ALL TEXT

half page

216(w) x 76(h)mm
(Includes 3mm bleed)

18MM MARGINS 
FOR ALL TEXT

quarter page

216(w) x 103(h)mm
(Includes 3mm bleed)

18MM MARGINS 
FOR ALL TEXT

third page
(horizontal)

78(w) x 303(h)mm
(Includes 3mm bleed)
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third page
(vertical)

426(w) x 303(h)mm
(Includes 3mm bleed)

All logos and 

text must be kept

18mm in from edges

to avoid being cut off

or lost in the margins. 

IMPORTANT NOTE:
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home page
footer

in article 
advert

above article

below article

home page
header 

home page
Sidebar 

$350+gst

$250+gst

$200+gst

$150+gst

$150+gst

$100+gst

1940w x 300h pixels

1940w x 300h pixels

600w x 1200h pixels

1940w x 300h pixels

1940w x 300h pixels

250w x 70h pixels

d ig i ta l  ra tes

Prices apply to a three-month cycle.
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d ig i ta l  de ta i l s
File Types
Please and advertising artwork a PNG, JPG and GIF will only be accepted 
if supplied.
Website Link All digital advertisements are clickable and will be linked to 
requested website. Please add the link when submitting advertisement 
Submissions to sales@livinghb.kiwi or marketing@livinghb.kiwi



fea tures

Photos: Charlotte Anderson
Edition 30 Summer 2024
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food  fea ture
Our Food Feature shines a spotlight on the
incredible eateries and chefs that bring flavor
to our community. 
Each article tells the story behind a beloved
local dining spot, sharing how it all began—
from passion projects to long-standing family
traditions.

Brought to life with stunning professional
photography by Charlotte Anderson, the
feature captures the essence of each eatery,
from its atmosphere to the heart and soul
behind its menu. To top it off, the final two
pages include easy-to-follow recipes straight
from the kitchen, so readers can recreate a
taste of the experience at home.

This feature is invite only, but we are always
taking recommendations of places people
have enjoyed around Hawkes Bay.
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check l i s t
300- 400 word introduction to your business or head chef.  Note: Writing is optional.
We will always give you the option of writing it yourself or having a writer assigned  

2x Easy to follow recipes. These recipes by no means need to be directly off your menu,
it needs to be relevant to your cuisine. Even a sauce, dessert, entree or cocktail  Think of
something that will photograph well as they will need to be made during your photoshoot

Third Page Support Advertisement. At the end of the article is a small space for a
support ad. These ads are yours to do with what you wish and need to be created by the
business. It’s an opportunity to give readers all your details of where to find you. Please
note there is a small cost for these ads which go towards funding the article. 
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Our Beverage Feature explores the stories
behind Hawke’s Bay’s finest wineries,
breweries, cideries and non-alcoholic
beverage companies . It is an introduction the
businesses and the passionate people who
craft them. Each article takes readers on a
journey through the vineyards, sharing the
history, vision, and dedication that shape
every drop.

The feature includes a stunning double-page
spread showcasing the beauty of the brand
through a large background photo, along with
a short introduction to the business or
winemaker. 

Two selected beverages are highlighted with
product shots and tasting notes, offering
readers an insight into the flavours and
craftsmanship behind each drop..
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beverage  fea ture
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beverage  fea ture



check l i s t
300- 400 word introduction to your business or wine maker.  Note: Writing is optional.
We will always give you the option of writing it yourself or having a writer assigned  

2x High resolution bottle/ product shots and 100 word tasting notes 

Quarter Page Support Advertisement.  These ads are yours to do with what you wish
and need to be created by your business. It’s an opportunity to give readers all your
details of where to find you. Please note there is a small cost for these ads which go
towards funding the article. 

Logos sent as PDF or PNG

1x high resolution background image of your business + photographers name
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s ty l ing  fea ture
In each Styling Feature, we collaborate
with local professionals to explore
creative ways to style different areas
inside and outside your home. 

This double-page spread includes a short
write up from the business, offering
insights in areas such as colours, textures,
and finishings, along with expert tips and
tricks to bring a space to life. 

Accompanied by a large photo of their
beautifully styled space and a curated
mood board, this feature provides
inspiration and practical ideas to help
readers refresh their home with
confidence.

Photos: Foxtrot Home
Edition 30 Summer 2024
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s ty l ing  fea ture
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300- 400 words on how to style your X   Things to talk about are colours, current
trends, textures, finishings, frequently asked questions, tip and tricks, must do’s & don’ts.
Note: Keep all advertorial text to a minimum.This should be a general guide for readers

A high resolution header photo of styled room or product Note: Landscape is preferred

Five mood board images, including examples of colours, textures, finishings, tiles, and
fabrics. Please label all files

check l i s t

Quarter Page Support Advertisement.  These ads are yours to do with what you wish
and need to be created by your business. It’s an opportunity to give readers all your
details of where to find you. Please note there is a small cost for these ads which go
towards funding the article. 

An in article image of yourself or your business and caption

19



INSTAGRAM WEBSITE FACEBOOK
@livinghbmagazine Livinghbmagazine.co.nz Living Hawkes Bay Magazine

follow usonline


